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Juwai.com Juwai.com

Ju - Wai

Mandarin for “Home Overseas”

BEHIND THE BRAND NAME:

“Juwai” is a made up word in Mandarin, and came together in May 2011.

Born from two words, “wai” (meaning overseas/outside) and “ju” (meaning home/living)

Today, “Juwai” is increasingly being used in everyday online search terms for international in China.
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2.5 million

Chinese consumers coming to
Juwai.com each month.

#LPSUMMIT

4.8 million

properties from

58 countries

displayed on the site and
mobile app

OESs

Juwai.com | mEHFRRIR

A SRER MXEFH !

Q BRER/ M/ 68

**150billion

Value of property enquires *

AMNER: RE RAAT MEA XE ML FEZ BN XE | 2RBH

* 2014 direct consumer enquiry based on property price through Juwai Call Centre and measured broker information f)royided clline w ‘ | h

uss 2.6 million

Average budget for international
investment
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OVERSEAS
PROPERTY

#1INVESTMENT CHOICE

° e o e o e o °
Online Event services Mobile Data / Research
THREE CONSUMER SITES B2C JUWAI APP * Global Property
+ Juwai.com Consumer exhibitions « LBS Market Report
» Juwai.com/Luxe » Shanghai + Multiple
+ Juwai.com/Newdevelopment * Beijing Communication * Individual property

» Shenzhen Channels reports
TWO CUSTOMER SITES + Dalian * Luxury
+ Listjuwal.com 201°5 PTLEEFFBRrRTFOLIO
« JuwaiAdmin B2B HTMLS

Agent to Agent

#LPSUMMIT




LUXURY PORT/OLIO

INTERNATIONAL

I},—ﬁ INTERNATIONAL

I 9

eeecccccoe SEARCH IR RN RN NN XN a)

b y cecsscsss  SHOPPING ececccccss

realestate.com eececoces REAL ESTATE  eecccecee ‘Eyl‘

Juwai.com

eeoccccccce VlDEOS eeec0cccccce

esssss MOBILE MESSAGING seeees

You
ceeess  SOCIAL NETWORKING seeees  FNUNAAM
(O e

cessssses  MICROBLOG  sssssssss (g A

2015 LUXURY PORTFOLIO

B / —

UMMI



LUXURY PORTLIO

INTERNATIONAL

China has more internet users
than any other country.

DID YOU KNOW?

High-net-worth Chinese say internet
is their preferred source of information.

61% HAVE AN
IPHONE

o/ HAVE
63 ° AN IPAD

910/0 ARE ONLINE
EVERY DAY

*

90 million Chinese search
for property each month.

#LPSUN
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China’s internet users
Deitz 5 CININIE Chart by YATECHINASIA
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China’s mobile internet users
g NG Chart by YATECHINASIA
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~

Chinese love affair

with

International real estate

Chinese buyers spent $37 billion on international
residential properties in 2013. That makes them the fastest
growing group of foreign buyers of international property.
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INVESTMENT PURPOSE

54% ——
Other
6.7% "

® | jfestyle

35.8%

Purpose for Investment

Overseas Property

18%

Education Investment

LUXURY PORTLIO

AGE
28% 38% 33%
B
<34 35-45 46+ YRSOLD
EDUCATION

41% sttended COLLEGE / UNIVERSITY

34.2%
Emigration X
SEX
READINESS TO INVEST
45.7% are men 54.3% are women
within 6 months 454%
in 6-12 months 154% MARITAL STATUS
in 12 months 39.2% 78% are married 63% nave children
2.5 million $2.6 million $933,723

Chinese consumer visits monthly

Average Budget

Avg. Property Price
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Baidu Indexed Pages

Juwai.com 10,794,554

lejucom 2732190
zillow .com 304 294
trulia.com 278489 3,670,919

16g.482
97464

world, soufun.com
realtor.com

Baidu Page Rank

Juwai.com
world soufun.com
trulia.com
lgju.com
Zillow.com
realtor.com

WALL STREET JOURNAL MNEW YORK TIMES

wsj.com & cnwsj.com nytimes.com &
cn.nytimes.com

2015 LUXURY PORTFOLIO

R ST




LUXURY PORTLIO

INTERNATIONAL

China's 2014 "Most
Influential Overseas
Property Portal” Winner

# 1 ) Australia 2014

Juwai.com is ranked h} ““hhs hz

#1 by China internet

15 LUXURY PORTFOLIO
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THE WALL STREET JOURNAL.

Chinese broaden real-estate
horizons to second-tier cities

FEHIE

PEXSABRZEILFRWER
2013494148

THE GLOBE AND MAIL fud

Toronto’s condo builders
expand their marketing tool kits

FINANCIAL REVIEW

Chinese migrants fuel
off-the-plan sales

€he New York Times

Chinese invest in Queens

immobilier 2.0 4 s
L'avenir de l'immobilier est ici

57% des Chinois aisés ont
envisagé limmigration

#LPSUMMIT

South China Morning Post

Growing interest from Chinese
buyers is driving up prices

CourierhMail

$14 million house for Chinese
university student

Sira st

REMALRM P ENEE £
2013477280

Bloomberg

Needy EU nations woo Chinese
home buyers to ease slump

DIE @WELT

Londoner Buroturme sind
Magnet fur Investoren

globalasia

¢Donde buscan comprar
propiedades los inversores chinos?

W 5t i

BEHEXAEHEE
2013455108

Forbes

Chinese to spend billions
on American real estate

Top 10 U.S. cities for
Chinese homebuyers

a place to speak up on
Politics...Business...Social...

((( i

What is driving
Chinese investors?

Forbes

ZEXER: =HPE
o) godadai=2

201347R31H

EBNEWS

How to sell your house
to Chinese buyers

Chinese real estate influence
extends to the Big Apple

o 39 W49

L R AR E K B Ll
BitEZ—BRARZE
201347A208

 Casazi.

Un sito in mandarino
come vetrina

THE WALL STREET JOURNAL

£ R&HR

HEF=ENENEREE

201347H26H
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PP =
Market Overview U$$220 billion

Evolution of the Chinese Property Consumer

USS52 billion

USS37 billion

USS25 billion

USS12 billion

USS5 billion
2010 2011 2012 2103 2014 2015 LUXURY20RBTFOLIO
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A
Top 8 Countries Q/SINGAPE)RE"r © MALAYSIA
INITIAL FOCUS: DECIDED CHOICE -
LEADS: s
1. United States 1. United States
2. Australia 2. Australia ;
3. Canada 3. Canada \ ® AUSTRALIA
4. United Kingdom 4. New Zealand ) /
5. Singapore 5. Thailand y
6. New Zealand 6. United Kingdom m‘i / \
7. Thailand 7. Singapore W“ \
8. Hong Kong 8.

Germany :/I /:}J—@ NEW ZEALAND
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2013

2014

#LPSUMMIT

Small budgets USS17 b

Minimal understanding of the world
Mr Zhang — Euro 350,000 — “l do not know where, it cannot be hot”

US$400,000 to US$750,000 USs$28 b
Focus on top 5 countries (USA, Can, UK, Australia, Singapore (HK))
Immigration + Capital Gains

USS400,000 to USS1.3 million

Top 5 + Europe USSSO b
Large Chinese property developers

Education, Immigration, Capital Gains + Yield (Investment)

USS 2.6 million budgets (average USS940,000 first property purchase) US$150 b

Truly GLOBAL search/exploration

Investment (Capital Gains, Yield, Taxation), Ed, Migration, Generational
Tier 2 and 3 cities 2015 LUXURY PORTFOLIO

Smaller entrepreneurial developers S l ‘ M M ‘ ‘
PAGE 17
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Whilst the world thinks of China LIFESTYLE / TRAVEL
as an emerging market, * International property purchases increases as overseas travel
increases.
Chinese View the * Akey activity for Chinese tourists is shopping, particularly for luxury
n . goods (price, authenticity, range). Pollution and food safety concerns
/’Ea WOI‘ld as an emerglng also contribute to the decision to purchase overseas.
—

S===ZZ opportunity. INVESTMENT

» The ability to own freehold property is attractive to Chinese buyers
Many of the motivations behind international property Ty W properiy ! W I W
purchases, stem from generational attitudes, » International property is often seen as good value for money relative to
specifically those focusing on current and immediate domestic property purchases

future generations.

. - . EMIGRATION
Chinese buyers are becoming increasingly
sophisticated, focusing on yields, capital gains, and * In 2012, some 40,000 people immigrated to the UK from China, with
China the top country of last residence for the first time

property rights.

» Special Investment Visas now exist in many countries and are attracting
Chinese applicants in record numbers
* 64% of wealthy Chinese have emigrated or plan to move (Source:
THE FOUR MAIN MOTIVATIONS Hurun)
CHINESE PURCHASE

INTERNATIONAL PROPERTY CHILDREN’S EDUCATION
. * In 2012/13 there were 236,000 International Chinese students in the US
mem=_ Lifestyle / Travel (29% of the total) up from 194,000 (+21%) in 2011/12. Similar 20%+ pa

growth over the last 6 years. (Source: IIE)

* In 2011/12 there were 79,000 Chinese students in UK higher education
the largest source of overseas students (Sdutce:lUKCISA)RY PORTFOLIO

==  Emigration
* In 2011 there were 31m students enro rtia cation in Chi
compared to 6.4m in 1999 (Source: UN 0)

mmmm==  Children’s Education

Investment

#LPSUMMIT
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Ms Yan

My daughter is studying at the University of Denver. We're looking for a
three-bedroom detached house or townhouse.

@ Location: Yantai, Shandong Province

Q Interested Location: Denver, CO, USA

[ Property Type: 3-bedroom detached house or town house
$ Budget: USS$1.16 million*

[l Purpose: Education

2015 LUXURY PORTFOLIO
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Mr Fang

I'm an Australian permanent resident and I'm looking to purchase a
property in Melbourne to live in.

Q@ Location: Tianjin, Tianjin Municipality

Q. Interested Location: Melbourne, Australia
[l Property Type: Property for residence

$ Budget: US$6.03 million*

[l Purpose: Lifestyle

2015 LUXURY PORTFOLIO
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Mr Zhao

| want to retire to Japan, so I'm property hunting there.

@ Location: Guangzhou, Guangdong Province
Q Interested Location: Japan

[l Property Type: Property for retirement

$ Budget: US$1.89 million*

[ Purpose: Lifestyle

2015 LUXURY PORTFOLIO
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Mr Yang

I'm interested in Detroit properties, especially those within the budget
of ¥300,000 (US$48,934).

@ Location: Fuzhou, Fujian Province

Q Interested Location: Detroit, MI, USA
[ Property Type: Property in Detroit

$ Budget: US$48,934

[ Purpose: Investment

2015 LUXURY PORTFOLIO
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Ms Chen

My son is nine years old, and we hope to get our green card within two
to three years' time. I'm interested in properties in Irvine, California —
especially those close to good school districts.

@ Location: Qinghuangdao, Hebei Province
Q  Interested Location: Irvine, CA, USA

[ Property Type: Property near schools

$ Budget: US$2.85 million*

[l Purpose: Emigration and Education

2015 LUXURY PORTFOLIO
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Ms Wang

My child is studying in Italy, so we're considering buying a property in
Florence to live in. Our budget is around €200,000 (US$255,160).

@ Location: Beijing, Beijing Municipality
Q Interested Location: Florence, Italy
[l Property Type: Property for residence
$ Budget: US$255,160

[ Purpose: Education

2015 LUXURY PORTFOLIO
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Mr Shao

I'm planning to buy a house of around 200sgm within a 20-minute
drive near Harvard or MIT. My budget is ¥10 million (USS$1.63 million).

@ Location: Beijing, Beijing Municipality

Q Interested Location: Boston, MA, USA

[l Property Type: Property near Harvard/MIT
$ Budget: US$1.63 million

[ Purpose: Education

2015 LUXURY PORTFOLIO
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Mr Wang

I'm looking to buy a detached house for my subsidiary company in
Seattle. It has to be within the vicinity of a private school, and must
have four bedrooms, a backyard and a garage. My budget is USS3
million — USS5 million.

@ Location: Xuancheng, Anhui Province
Q Interested Location: Seattle, WA, USA

[l Property Type: Detached house near school

$ Budget: US$3-5 million

[l Purpose: Education

2015 LUXURY PORTFOLIO
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Ms He

I'm interested in buying a 4,500sgm Beverly Hill mansion at a budget of
USS$10 million — USS50 million. I'm also keen on acquiring a five-acre
land by the sea in Greenwich, Connecticut. My total budget is US$300
million.

Q@ Location: Shenzhen, Guangdong Province
Q Interested Location: Beverly Hills, CA, USA

[l Property Type: Bevery Hills mansion; 5 acre land by sea

$ Budget: US$10-50 million; $300 million

[l Purpose: Lifestyle

2015 LUXURY PORTFOLIO
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Communication
Culture
Knowledge

Trust (familiarity)
Confidence

LUXURY PORTLIO

INTERNATIONAL

2015 LUXURY PORTFOLIO

PAGE 29




LUXURY PORTLIO

INTERNATIONAL

* Entrepreneurial —less than 2% inherited wealth k.

e Strong approach to business (CN style)
» Seasoned property buyers (at home)
e Behave like First Home Buyers (internationally)

* Profoundly impacting global property markets and property professionals

2015 LUXURY PORTFOLIO
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* 2014 enquiry USS150 b

* Global Chinese profiles:

A. China:

USS2.6m budget

USS940,000 average property purchase
71% cash

Purchase ability 4 months

B. Global:

USS1.6m budget

USS840K to USS1.1 average property purchase
68% cash (but open to financial products)
Purchase ability 6+ months

C. Domestic / resident Chinese (e.g.: US citizens of Chinese Heritage)
. US$800,000 budget
) USSSOO’O.O.O aver.age property purchase 2015 LUXURY PORTFOLIO
. 50% requiring a financial product

. Purchase ability 9 months S U M M I T
#LPSUMMIT FACR S
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INTERNATIONAL ACCOUNT MANAGEMENT TEAM
I

I
Enquiry to Juwai Translated and
sent to you

Chinese buyer International agent

CHINESE CONSUMER SUPPORT CENTRE

2015 LUXURY PORTFOLIO
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& From inside China

& Through friends / family in
country

~ Through Agent
representatives

& In person in country

SUMMIT
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Information
Country / Purpose

Property

Brand

LLLLLLLLLLLLLLLLLL
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WHY CHINESE INVEST IN OVERSEAS PROPERTY

& @ X if

Education Investment Emigration Lifestyle

Obtaining quality Internationally diversifying Many Chinese are living or Enjoying an attractive

educational opportunities their investments, while want to live overseas for lifestyle with improved

for their children is a seeking profits in business or immigration quality of living

key driver for real estate underpriced markets

nvestment 607% of wealthy Chinese have 2% of Chinese consume
64% of wealthy Chinese or are seriously considering 30% of the world's luxury

85% of wealthy Chinese are already engaged in emigrating overseas products

overseas investment or
immigration

want to educate their
children overseas

2015 LUXURY PORTFOLIO
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Wealth - Latest investment
news and information for
investors in China — where
some of the world’s most
savvy investors reside and are

R
s
L]
TR
b3
BREB Movianc® HEmeL

kL L LU LT T
B N L

0@

Croparall B Himoerisie RFL_

WIRREORCEN ARELARREARARL, B A CERARC s SRR TR
R RERRAR Carws s o (BT RASSER SERAIESL REN W
- L

ans o

MRRTRA Carrern y Carve.

Q-

Desire - Latest consumer
goods, from luxury jewellery
to the most coveted
handbag of the season.

LUXURY PORT/OLIO

INTERNATIONAL

RURANT rranern

© s wamacx

i st O vawranens

° EwgoransRs
avosRsE s
avemse Ay
xerrzasens

Il.vl!"“' Ll e lummmm

PRASRIRER AR ASRATATIAAE ¥
RASCINENS. B2 RRETLN e s

ARE BSARTARE RAREER S2ARER
AP e MRS
= =

L L L UL TR IS SNSIEERI7ATEARS. Smm. Sann
R e L L e RERAN RAAREATERENRTE B
- D

Indulgence - Luxury living is the
new trend with China’s elite, who are
looking at everything from top vacation
destinations to the latest must-have
gadgets to complement high-end living.
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CHINESE COMPANY PAGE - MAIN PAGE

YOUR CHINESE COMPANY PAGE TR
IS FEATURED ON :

e Allyour Property Listing Pages
¢ Juwai.com Agent Search Page

e Juwai.com Mobile Site

Adonal Investments .« sn DESUBEYLN

e maeam 0000
-t " /B e »

Your logo, company name, ADONA!
contact information & link to
your website

Your company profile with your
expertise & key selling points
fully translated (150 words)

Your awards & recognition

RTFOLIO

—

ENQUIRY FORM *

All online & Chinese Consumer EIL 3B I INNRHERNE~ BRd | W4 B £ 2NN RHERNR~
Epmn

vvvvv . 0

Support Centre enquiries will be e o [ e ]

ream U A raan
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SUB-AGENT'S PAGE & LISTINGS
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The Luxury Advertorial

A Chinese advertorial campaign with Juwai.com is an
effective way to build brand identity and gain the trust of
Chinese property consumers. Our editorial team will develop

your advertorial, which links to your Property Details Page.
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Juwai Products 2015

2015 LUXURY PORTFOLIO
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Mobile Integration

Chinese Website Juwai Admin Event Services
Over 2.4 million property listings Multilanguage website to Exclusive invitations and events F/rst Ch/lnese /Phone gpp for
spanning across 58 countries manage your property listings through our private networks international residential property

4
Ghracle
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Enhancement Products Social Media Strength of Partnerships
Email Direct Marketing (EDMs), Banner Ads, and more We attract the largest Chinese social media Extended exposure through ot
to get more exposure for your company and listings community focused on international property

Market Analysis, News & Editorial
We pubiish infarmation that Chinese buyers need to

make informed purchasing decisions
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RECOMMENDED

Get the best exposure CHINA CHINA
and reach into the Y T
: | 1,200 6,000
China market!
100 Property Listings / Mo. 300 Property Listings / Yr.
ALL PACKAGES FEATU RE 12-MONTH CAMPAIGN 12-MONTH CAMPAIGN
. . o . 2 Property Translations 300 Property Translations
Hosting a behind China's Great Firewall (150 words) (250 words)
¢ International Account Management '
Support (Asia business hours apply) 20 Photos / Property 20 Photos / Property
* Chinese Consumer Support Centre 2 Floor Plans / Property 2 Floor Plans / Property
¢ Chinese social media & mobile
channel integration Chinese Company Page Chinese Company Page
e Access to Juwai China market research " STARTER il
¢ Key Features translated Company Profile Translated Company Profile Translated
« Mandarin Mapping (150 words) (150 words)
e Metric & currency conversion 1 Personal Profile 15 Sub-Agent Profile Pages
(150 words translated) (150 words translated)

¢ Your company logo & contact number

Chinese Mobile Site

Link to your company website

2 Featured Properties
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Isuxe

Luxury Property Package

Reach Chinese luxury investors

Market your top properties to wealthy Chinese on this
premier channel — specifically targeted at Chinese luxury

consumers and tailored to their unique preferences.

All Luxe Packages offer:

- Chinese social media integration
- Behind China’s Great Firewall

- International Account Management Support
(Asia business hours apply)

- Chinese Consumer Support Centre

- Property Key Features translated

LUXURY PROPERTY
USS 1,888

1 Listing / year

1 Property Translation
(300 words)

20 Photos / Property

3 Floor Plans / Property

Your contact details

Fully branded

Link to your company website
1 Featured Property

1 Advertorial

LUXURY SPECIALIST
USS 5,000

10 Listings / year

10 Property Translations
(300 words)

20 Photos / Property

5 Floor Plans / Property

Your contact details

Fully branded

Link to your company website
1 Featured Property

1 Personal Profile Translation
(150 words)

Chinese Company Page
- PROFESSIONAL

Company Profile Translation
(150 words)

15 Sub-Agent Profile Pages
(150 words translated)

Chinese Company Mobile Site

Juwai A2A Event Discounts
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CHINA For Luxury Portfolio Members only
PROFESSIONAL

Us$6 000 Any Brokerage or Agent that takes out
our China Professional Package may
have all eligible listings upgraded to

300 Property Listings / Yr.

12-MONTH CAMPAIGN our exclusive Luxury Channel for Free
%k %k

300 Property Translations

(250 words) normally USD$1,888 PER PROPERTY

20 Photos / Property ** subject to editorial approval.

2 Floor Plans / Property ) )
To qualify for free upgrade to Juwai Luxury,

Chinese Company Page Property must be:
o ! = OSSO *  More than USDS2.5 million

B e wn o o ww ¥ Company Profile Translated *  Must be of a quality with exceptional
I EWRE | Estate _ WRBe | Wane | WS | uaime | weaee | v n (150 Words) photos

? ° . .

a 15 Sub-Agent Profile Pages Suitable for our very high end luxury

b (150 words translated) Channel

’ Chinese Mobile Site Juwai Chief Editor will have full

discretion for approval
2015 LUXURY PORTFOLIO

i

Link to your company website
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Key Contact:
Jimmy Wong (Hong Kong)
Luxury Portfolio Account Manager
jimmy@juwai.com
luxuryportfolio@juwai.com

http://list.juwai.com
WWW.juwai.com
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XIE XIE — THANK YOU
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